Legitimizing Activity of Entrepreneurial Team against Uncertainties
Organization Emergence Process and Strategic Sociability in Regional Academic Spin-off

Abstract

In this article, we argue that entrepreneur’s
legitimizing activities are important process for
decreasing uncertainties in the process of
organization emergence in the case of an
academic spin-off. In the prior research, external
uncertainties are regarded as crucial influence for
new venture survival in order to gain resources
but we identified internal uncertainties are also
important, especially at initial stages of the

organization formation, for successful venture
growth in our intensive single case study.

Academic entrepreneurs’ team do not instantly
establish a new firm, but create a series of action
which includes various legitimizing activities in
order to cope with uncertainties, and they could
their concept among
stakeholders including the regional government

develop business
officials and business partners. This character of
strategic sociability in the business concept
makes entrepreneurs possible to overcome the
liability of newness in organization emergence. In
the face of uncertainty, the coherent attitude and
vision by founders based on their business
concept evolve with the source of legitimacy such
as norms, values, cognition that are socially
connected with interpreting process of business
opportunities.

Our new conceptual framework not only shed
lights on limitations of existing theories on
academic entrepreneurship but also contributes
to a deeper understanding of important issues on
the industrial innovation and regional industrial
policy in the view of social context.

Key words Uncertainty, Legitimizing activity,
Entrepreneurial team, Academic
spin-offs, Strategic sociability
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